Mid-Year

19

R e p o r t

Help Wanted

Working Together to Attract, Retain & Develop Talent

S AV E T H E D AT E

12.05.19
New North Summit | KI Convention Center | Green Bay
A publication of New North, Inc. | Produced by Insight Publications | July 2019

"

"

For all things ISO Certification
we’ve got you covered.

When it comes to the world of ISO standards, WMEP has you
covered. We can perform an assessment of your current
status to the requirements of the standard, work with your
team to the extent you require to achieve certification.

We can also be your source to conduct an internal audit of
your system.
WMEP personnel can work either as a coach or as an active
participant in implementing your system.

ISO 9001:2015
SA-8000 SOCIAL ACCOUNTABILITY
QSR/GMP MEDICAL/PHARMA
AS-9100 AEROSPACE
IATF 16949 AUTOMOTIVE
ISO 14001 AWS WATER STANDARD
ISO 13485 MEDICAL DEVICES

Contact Mark Hatzenbeller today for
a no-obligation, free consultation:
hatzenbeller@wmep.org | 920.246.0051
WMEP.org

Letter From the Director

Bring the future into focus
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Greetings,
While this report reflects the hard
work of the New North board, staff and
volunteers, I am extremely humbled
and honored to have been given this
opportunity to lead our efforts going
Barb LaMue
forward — a responsibility that I do
New North, Inc.
not take lightly.
Executive Director
I congratulate Jerry, as the first
and only executive director of the New North, on the
organization’s many successes since its inception and for
his leadership, not only to this region, but mentoring
other regions across Wisconsin. I look forward to
working with Jerry, the New North board, staff, investors,
business community and local partners to build on the
accomplishments identified in this mid-year report.
Because I am a big fan of educator and author Stephen
Covey, I begin with the end in mind. In the pages that follow,
you’ll note the level of energy that the region has put into
addressing the talent shortage, initiatives to better match
talent needs of companies with students’ career aspirations,
branding and marketing the region from both a talent and
business investment approach, and creating opportunities and
tools to build awareness of small business and entrepreneurial
resources. There is a lot of momentum around these topics,
which is a tribute to our investors, partners and volunteers.

2019 New North Board of Directors
Co-chair: Bill Bohn, Associated Bank Corp.*
Co-chair: Vicki Updike, New Sage Strategies*
Peggy Ament, Kimberly-Clark Corp.
Fabio Bordignon, Fincantieri Marine Group, LLC
Brian Bruess, St. Norbert College
Corey Brumbaugh, Miron Construction Co. Inc.
Angela Creel, Jewelers Mutual Insurance Co.
Bob DeKoch, The Boldt Co.*
Coreen Dicus-Johnson, Network Health
Tim Feldhausen, Davis & Kuelthau, S.C.
Mary Goggans, Encapsys, LLC
Robyn Gruner, AT&T, Inc.
Cecilia Harry, Envision Greater Fond du Lac
Chris Hess, Goodwill NCW

As New North moves forward, we will continue to forge
new and enhanced relationships with local partners, develop
scalable models for enhanced productivity and innovation,
identify strategies to increase the speed of entrepreneurial
formation, champion diversity and inclusion, and use datadriven decision-making as we qualify market opportunities
anchored in existing regional assets. New North will work
through these initiatives while staying true to our strategic
pillars of Business Development, Talent Diversification and
Attraction, Branding/Marketing and Business Intelligence.
Lastly, but certainly not least, I look forward to building
upon collaborative relationships formed around mutual
objectives, shared creative thought and a deep appreciation
for the unique talents and knowledge of local, regional
and state partners. Again, to quote Covey, “Seek first to
understand, then to be understood.”
My hope is that within the next six months we will have
frequent interaction leading up to the 2019 New North
Summit on Thursday, Dec. 5: “2020 Vision, Bring the
Future into Focus.”
Respectfully,

Bryan Hollenbach, Green Bay Packaging
John Kreul, Amcor Flexibles North America*
Erik Lampe, Oshkosh Corp.
Andrew Leavitt, UW-Oshkosh*
Maggie Lund, ThedaCare
David Martin, H.J. Martin and Son
Susan May, Fox Valley Technical College*
Gary Miller, UW-Green Bay
Doug Page, Performa Inc.
Vern Peterson, Wisconsin Public Service Corp. (WPS)
Maureen Pistone, Wipfli, LLP
Mark Rourke, Schneider
Greg Sabel, C.D. Smith Construction Inc.
Tim Schneider, Investors Community Bank*
Michelle Schuler, Microsoft
Mark Schwei, Consolidated Construction Co. Inc.

Kathi Seifert, Katapult, LLC*
Scott Teerlinck, Werner Electric Supply
David Thiel, Waupaca County
Economic Development Corp.
Catherine Tierney, Community First Credit Union
David Ward, NorthStar Analytics
Scott Weas, Eppstein Uhen Architects (EUA)
Bill Woodward, von Briesen & Roper, S.C.
Ken Zacharias, CLA (CliftonLarsonAllen)
Bob Zemple, Baker Tilly Virchow Krause, LLP
Executive Director through June 7 —
Jerry Murphy, New North Inc.*
Executive Director — Barb LaMue, New North Inc.*
*Indicates service on the New North Executive Committee
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New North, Inc.
600 N. Adams Street, Green Bay, WI 54307
(920) 336-3860 | www.thenewnorth.com/aboutus

About

New North, Inc.
New North, Inc. is a 501(c)3 nonprofit, regional marketing and
economic development organization fostering collaboration
among private and public sector leaders throughout the
18 counties of Northeast Wisconsin, known as the New
North region. The counties include Outagamie, Winnebago,
Calumet, Waupaca, Brown, Shawano, Oconto, Marinette, Door,
Kewaunee, Sheboygan, Manitowoc, Fond du Lac, Green Lake,
Marquette, Florence, Menominee and Waushara.

Executive Director
Barb LaMue
Senior Project Manager
Jerry Murphy
Senior Project Manager
Connie Loden
Office Manager
Lorri LaPratt
Director, Marketing
& Investor Relations
Lorissa Bañuelos

Director, Research
& Technology
Matthew Christman
Marketing & PR Assistant
Haley Kershner
Creative Design,
Production and Distribution
Coalesce Marketing & Design
Public Relations,
Media Management
Nation Consulting

M I D - Y E A R R E P O R T P R O D U C E D B Y:

The mission: Catalysts for Regional Prosperity through
Collaborative Action.
Core value: Collaboration
New North Promotes:
– Talent Development
– Business Development
– Regional Branding
– Business Intelligence

INSIGHT PUBLICATIONS
400 N. Richmond St., Suite B | Appleton, WI 54911
(920) 882-0491 | www.insightonbusiness.com
Publisher
Brian Rasmussen
Editor
MaryBeth Matzek
Advertising Sales
Wendy Gilbert
Diane Verhagen
Sales and Office Coordinator
Deb Toll

Direct Contracting

The Alliance
Innovative

Staff Reporter
Jessica Thiel
Graphic Designers
Bryan Aschenbrenner
Dale Robertson
Marketing Technologist/
Events Coordinator
Andrew Schaick
Creative
A2Z Design, a2zdesign.com

Network Savings
and Access, Solved

Wide Network

Leading-Edge

High
Value

Local Health Care Access

Join the innovative not-for-profit cooperative with the direct contracting power to connect
leading-edge employers to the region’s high-value providers. The Alliance’s nearly 30 years
of experience can help you navigate self-funded health care. Get to know the-alliance.org.

800.223.4139 | thealliance@the-alliance.org
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Talent Development

Highlight reel
New North videos continue to help employers attract talent
| By K at B ooga a rd

COUR T ESY O F NE W N O R T H INC .

New North Inc. created a series of videos to showcase the region that
businesses can use in their own employee recruitment initiatives.

L

ook at the website, or even the
front door, of any business and
you’re sure to see this message:
We’re hiring.
Talent attraction
and retention have
become a hurdle
most area employers
have had to navigate,
especially recently
as the economy
continues to chug
Seifert
along and the
number of new people entering the
workforce remains smaller than the
number retiring.
“It’s hard to talk to any
organization and not hear the fact

that they’re having a hard time finding
talent,” says Kathi Seifert, president
and owner of Katapult, LLC and chair
of the New North’s Talent Committee.
“It’s in all different
areas — all
professions.”
When it comes
to the struggle to
land quality talent,
multiple factors
come into play, but
Rippin
location tends to
be one of the most pressing. Northeast
Wisconsin typically isn’t at the top of
the location wish list for professionals
— especially young ones — looking to
establish and grow their careers.
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“Talent retention is a continuous
problem for all businesses, but this
region tends to be overlooked,”
says Lorissa Banuelos, director of
marketing and investor relations for
New North Inc. “When individuals,
specifically millennials, look for an
ideal location, they don’t necessarily
think about the New North right away
and they should.”
Donna Rippin, senior vice president
of corporate strategy and branding
for VibeTech and co-chair of the New
North’s Marketing and Branding
Committee, says cities like Green Bay,
Appleton and others in the region
compete against the Twin Cities,
Milwaukee and Chicago.
“Frankly, when you’re a smaller
city, even though we always make the
popularity list for the best places to live,
we’re competing with everybody else
for talent,” she says.
That has forced many businesses to
become more aggressive and preemptive
in their recruiting efforts to either
bring quality candidates to the area or
encourage the ones who are already
here to stick around. They’re offering
more competitive compensation and
benefits packages and targeting talent
at a far younger age. New North’s
Inspire program is just one example of
these types of initiatives, which bring
together employers, K-12 students and
their parents to match companies’ talent
needs with students’ career aspirations.
“The idea of going back into education
and growing your own makes a lot of
sense,” Rippin says. “It’s a great way to
retain people rather than attract them
— because attraction is always harder.”
continued >
M I D -Y E A R R E P O R T 2 019
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Several well-known businesses, including Kimberly-Clark Corp., are featured in videos designed to promote the New North
and attract more workers to the area. Companies can use the videos in their own recruitment process.

Seeing is believing

But even with those more proactive efforts
and strategies, companies still could use
a little help with the talent attraction
piece of the puzzle. That’s where New
North Inc. resources come into play.
The organization’s video series
highlighting the area’s many offerings
is one of the most popular resources
businesses turn to. Three years ago,
New North came up with the idea to
produce videos employers could use free
of charge by embedding them on their
website or sharing them on social media.
“Videos are designed to showcase
the region and add to a business’s
own recruitment efforts and provide
companies with a way to tell
prospective talent a compelling story
about the region,” Rippin says.
One longer overview video
features several communities in the
New North, and six shorter vignettes
6
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feature local professionals speaking on
a specific theme.
“We focused on six thematic areas,
which are key considerations for
prospective new residents: Live, Belong,
Play, Achieve, Prosper and Impact.
Spokespersons were carefully chosen to
speak to each theme.”
Employers can find the videos on
the New North website by clicking on
“Talent” in the navigation bar and then
selecting “New North Recruitment Tools.”
From there, companies can easily grab the
code to embed or share the videos.
“The video content New North
provides helps us to sell the Fox Cities
area to talent outside of the region, and
also educates local employees about the
opportunities that are available here
—which helps retain our homegrown
talent,” says Hillary Anderson, vice
president of human resources at
Werner Electric Supply.

At last count, more than 60
regional businesses were making use
of the videos to appeal to talent, and
anecdotally, they’ve been successful.
Banuelos says she spoke with a local
recruiter who uses the videos, and he
shared with her that “it’s very helpful in
attracting people to this region. It seals
the deal, because companies do their
own recruiting and advertising of the
benefits of their company; however, this
completes the overall process.”
Performa Inc., an architectural
design firm based in De Pere, created
an entire page on its company website
to promote the area, and it makes use
of the videos there.
“We began incorporating materials
highlighting the greater Green Bay area
within our careers page to show benefits
of the area beyond De Pere. As New
North added more videos, we realized
that we could promote the area on a

dedicated page,” says Jennifer Kalies,
Performa’s vice president of marketing
and communications. “Our recruiters
and recruits have found that material
beneficial and easy to access. It has also
been helpful for the trailing spouse to
see other employers in the area.”
Kalies encourages other employers
to make use of these resources that
are available, adding that she knows it
would have cost Performa thousands
of dollars to create something similar
independently.
“The New North materials highlight
many aspects of our community from
a holistic view, not that of an employer,
giving added validity,” she says.
While the videos are undeniably
helpful for familiarizing outside talent
with the area, Seifert is also hopeful
they will reignite a passion in people
who grew up here or are feeling
uncertain about whether to stay.
“We’re also really trying to inspire
people who graduated from colleges
here or who were born and raised here

“Videos are designed to showcase the
region and add to a business’s own
recruitment efforts and provide companies
with a way to tell prospective talent a
compelling story about the region.”
—Donna Rippin, senior vice president of
corporate strategy and branding for VibeTech and
co-chair of New North Inc.’s Marketing and Branding Committee
and who may now be interested in
moving back,” she says. “We’re trying
to make sure that they’re aware of all
of the job opportunities that are right
here, back in a place that they’re very
familiar with.”
New North is thrilled with the
traction these resources have gained
since their start, but it’s also on

the lookout for additional ways to
spread the word about the videos and
other recruitment resources that are
available to help employers compete
for top talent.
“We’re focused on the distribution of
these tools because they’re relevant and
valuable in completing the recruiting
process,” Banuelos says.

BUILDING COMMUNITIES

The strength of a community is measured not only in its resources, services, and
the building landscape itself, but in the people who drive its growth and vitality.
It’s the people who make a community a great place to live, work, and explore.
This, is Building Excellence.
LEARN MORE AT MIRON-CONSTRUCTION.COM
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Business locator

Economic report card
Here’s a snapshot of
economic statistics
and facts from across
the 18-county New
North region.

FLORENCE

MARINETTE

MENOMINEE

OCONTO

DOOR

SHAWANO

AT A GLANCE

KEWAUNEE
WAUPACA

OUTAGAMIE

BROWN

WINNEBAGO
WAUSHARA

1.25 million*

MANITOWOC
CALUMET

MARQUETTE
GREEN
LAKE

New North population

FOND DU LAC

SHEBOYGAN

32,103*

New North establishments

300,000

26,175

Millennial population
The New North is home to more than 300,000 millennials,
or 24.3 percent of the population in 2018 – comparing
favorably to top tech cities. For example, Norfolk, Va., has
24.9 percent, Boston has 24.1 percent, Pittsburgh has
23.5 percent and Minneapolis has 22 percent.

65

%

labor
participation
rate

34

%

Jobs increased
The number of jobs increased by 26,175
during the past five years, with another
19,353 jobs expected to be added within
the next five years.

40

%

largest WI companies
More than 40 percent of Wisconsin’s
largest private companies call the New
North home, generating $15.4 billion
in annual revenue.

College educated
34 percent of the population holds an associate degree or higher. In
states that require the ACT exam, Wisconsin ranked first in 2018.
*2018 figures
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MANUFACTURING VITALITY INDEX
The Northeast Wisconsin Manufacturing Alliance conducts an annual survey
of its members to gather information about how things are going. Here’s what
they said in 2018:

99

%

saw healthy sales and growth

34

%

60

%

are planning plant expansions

expect to add customers in 2019

70

%

are planning modernization projects

ECONOMICS
Top regional industry clusters defined

New North industries on average contribute 20 percent of

by the U.S. Cluster Mapping Project

Wisconsin’s total GRP by sector. Leading industries include:

include: downstream metal products,
food processing and manufacturing,
paper and packaging.

Arts, Entertainment and Recreation:

In 2018, the Gross Regional Product (GRP)
was $68.3 billion. During the past 10 years,
it has increased $18 billion.

Manufacturing:

Top regional clusters in the New North were
directly linked to 44,000 jobs in 2018.

27%

27%

Agriculture, Forestry, Fishing and Hunting:

26%
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Talent

Full steam ahead
New North builds on its successes

|

By M a r yB et h M a tz e k

W

ith its four pillars of talent
development, business
development, regional
branding and business
intelligence, there is no denying New
North Inc. is pursuing a bold agenda.
It can be challenging to keep
everything moving forward, but thanks
to its volunteers and supporters, New
North is able to do just that, says Cochair Vicki Updike, founder and owner
of New Sage Strategies, LLC in Appleton.
“We are taking key steps forward on
all of our initiatives, and many feed off
each other, so we see success across the
board,” says Updike, who co-leads the
New North board of directors with Bill
Bohn of Associated Bank.
For example, the Business Intelligence
Committee gathers data that “helps
impact all of our strategies and can be
used by the other committees,” she says.
Talent is one issue uniting businesses
of all sizes in communities across the
region. Organizations simply don’t have
the employees they need, Updike says.
“Talent is critical to additional
growth and it’s something we continue
to work on,” she says.
The Talent Committee looks at the
issue from multiple angles ranging
from students to adults thinking
about pursuing a different career, says
committee chair Kathi Seifert, owner
and president of Katapult LLC.
“The demand is high for workers
wherever you go, whether it’s white
collar, blue collar or the trades,” she says.
The New North Inspire program
is designed to provide students with
information about career pathways and
connections to local businesses.
10
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“Our top effort is making sure the
Inspire program is advanced as well as
possible in the region,” Seifert says. “Some
areas are further along than others with
it. Sheboygan County, for example, has
had the program for years, while other
communities are just getting started with it.”
Through Inspire, students not
only learn about career pathways,
but also connect directly with local
businesses for tours, mentoring
programs and internships.
“It is clearly a big initiative. We
have specific metrics around the
program, but the biggest positive is that
businesses can connect more quickly
with students and tap into that talent
pipeline,” Seifert says.
Another program targeting students
is Microsoft’s TEALS program. TEALS
(Technology Education and Literacy

Mid-Year
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in Schools) provides high school
students with computer science courses
by pairing an IT volunteer with an
instructor to co-teach.
“There is such a high demand for
people in the IT industry. The NEW
IT Alliance and Microsoft, through
its TEALS program, are working hard
in this area,” Seifert says. “TEALS
needs volunteers to be successful,
and we need more businesses to help
out with volunteers.”
For people already in the workforce,
Seifert lauds the state initiative to
recruit veterans to jobs in the region.
For example, the NEW Manufacturing
Alliance, along with representatives
from Oshkosh Corp. and Pierce
Manufacturing, have attended job fairs
at military bases for those who are
leaving the service.

Business development

Economic development remains a
cornerstone of the New North. The
Supply Chain Marketplace, which New
North Inc. created, continues to expand
across industries and geography.
Earlier this year, New North partnered
with Advancing AI Wisconsin to
launch the Digital Transformation
Marketplace, which provides contacts
to organizations that know they need
help with digital transformation but
may be uncertain about where to start
or how to find the correct suppliers.
Businesses across the state continue
to use the Supply Chain Marketplace,
and the Wisconsin Economic
Development Corp. is taking it over.
“It’s exciting that SCM has moved
to its next stage and that the state
wants it,” Updike says. “It’s great we
developed something that has proven
to be so useful.”
New North also offers a Gold Shovel
Ready site certification program, which
makes it easier to attract site planners
and developers since it means all the
necessary documentation for a site has
been gathered. The region then markets
Gold Shovel Ready properties to site
selectors across the state and nation.
“Being Gold Shovel Ready tells
developers that the site is ready to go
— they can start building,” says Jerry
Murphy, New North senior project
manager. “Developers want to get in
and develop a site. Knowing that key
documentation has been taken care of and
that a project will move faster is a bonus.”
The New North’s Gold Shovel
Ready program was adapted from one
created by Momentum West in western
Wisconsin. After officials there saw how
successful it was, they shared it with
other regional economic development
organizations across Wisconsin.
In addition to attracting new
businesses and helping current ones
grow, New North is committed to
getting startups off the ground,
Murphy says. Members of New
North’s Business & Entrepreneurship
Committee have worked diligently
continued >
during the past year to

A New Path AWAITS.

Marian University’s MPath is
a unique pathway to advancing
your career and education.

NEW this fall!
Master of Science in Management and
Master of Science in Industrial
Organizational Psychology
• 12 starts a year
• 100% online, 4-week classes
• Earn your degree in as few as 16 months

Learn more at
marianuniversity.edu/online
45 S. National Ave. l Fond du Lac, WI 54935
920.923.8726 l adult_online@marianuniversity.edu
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better understand the regional
entrepreneurship ecosystem and the
best ways to help it grow.
Last fall, the committee brought in
Wendy Lea, a CEO at a public-private
partnership that is working to build
a sustainable tech-based economy in
Cincinnati. She facilitated a discussion
with stakeholders involved with
entrepreneurship on how to promote the
success of scalable startups in the region.
These new businesses can help draw
new funds into the region and create jobs.
“The influence of the work that
Wendy Lea introduced to the group is
hitting its stride,” Murphy says. “We
need to determine how to connect
entrepreneurs to regional resources
on their journey. It may sound
straightforward, but it’s not.”
The committee’s first step is
determining the entrepreneur density
in the region, Murphy says. The group
is looking to find out how many
startups are in the region and where
they are in the process: Are they just

Talent is one issue uniting
businesses of all sizes in
communities across the region.
Organizations simply don’t have
the employees they need.
starting out? Sustainable? Scalable?
“Once we know that, we move on to
the next stages — how can we connect
businesses to the resources they need to
grow and how can we attract more risk
capital to the region?” Murphy says. “Our
goal is to move from our current state to
a healthier, more robust entrepreneurial
environment in the New North.”
Murphy says the New North
receives 2 to 5 percent of all risk capital
in the state, but the region makes up 20

percent of the state’s GDP. “That’s the
imbalance we are looking to correct.
If businesses here aren’t investmentgrade, what can we do to help them?
That’s all part of the strategy.”
To help entrepreneurs find the
resources they need, Murphy predicts
the WEDC soon will offer a platform
that businesses across the state can use.
“At the end of the day, it’s about
connecting businesses with the resources
they need,” he says.

ALIGN YOUR TALENT
STRATEGY WITH
YOUR BUSINESS
STRATEGY.
Check out the May issue!
Insight on Technology returned
in May with multiple articles
dedicated to the role of technology
in the workplace and education,
events information and more.

VIEW ONLINE:
insightonbusiness.com/insight-on-technology

The world of work is changing.
Is your company ready?
Learn more at right.com.

Right Management
100 Manpower Way
Milwaukee, WI 53212
1.414.778.0800
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Join your peers: invest in the New North region
New North, Inc. is a 501(c)3 nonprofit, regional marketing and economic development
organization fostering collaboration among private and public sector leaders throughout
the 18 counties of Northeast Wisconsin, known as the New North region.

Vision: To be recognized as nationally and globally competitive for job growth while
maintaining a superior quality of life.

Mission: To harness and promote the region’s resources, talents and creativity for the
purposes of sustaining and growing our regional economy.

Investors: Provide vital resources, talent and support to the New North organization

and its annual work program to promote the New North region’s talent

business development & regional brand.

development,

Investment pledge
Name_________________________________________
Company______________________________________
Investment Level________________________________
Address_______________________________________
City___________________________________________
State_________________ Zip______________________
Phone_________________________________________
Email__________________________________________
Website________________________________________
Lorissa Bañuelos will contact you to confirm your
investment contribution and discuss payment options.
If you have any questions,
please call the New North
at 920.336.3860.
New North, Inc.
600 N. Adams Street
Green Bay, WI 54307
www.thenewnorth.com
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New North Investors
and In-Kind Contributors
PLATINUM | $50,000 & UP
n

Wisconsin Economic Development Corp. (WEDC)

n
n
n

CHAMPION | $30,000 TO $50,000

n

Associated Bank
The Boldt Co.
Microsoft
Wisconsin Public Service Corp. (WPS)

n

n
n
n
n

n
n
n
n

LEADERSHIP | $25,000 TO $30,000
n
n
n

Amcor Flexibles North America
Schneider National
Thrivent Financial

n

CONTRIBUTING | UP TO $5,000
n
n

VISIONARY | $15,000 TO $25,000
n
n
n
n
n

Green Bay Packers Inc.
Kimberly-Clark Corp.
Miron Construction Co. Inc.
Oshkosh Corp.
Werner Electric Supply

n
n
n
n
n
n
n

FOUNDING | $10,000 TO $15,000
n
n
n
n
n
n
n
n
n
n
n
n
n
n
n
n
n

Ariens Co.
Bergstrom Automotive
C.D. Smith Construction Inc.
CLA (formerly Schenck SC)
Community First Credit Union
Consolidated Construction Co.
CR Meyer and Sons Co.
Davis & Kuelthau, S.C.
Eppstein Uhen Architects (EUA)
Green Bay Packaging
Investors Community Bank
Network Health
Performa Inc.
Schreiber Foods Inc.
ThedaCare
U.S. Venture Inc.
von Briesen & Roper, S.C.

n
n
n
n
n
n
n
n
n
n
n
n
n
n
n
n
n
n
n

SUSTAINING | $5,000 TO $10,000
n
n
n
n
n
n
n
n
n
n
n
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Agropur
American Transmission Co.
AT&T Inc.
Belmark Inc.
BMO Harris Bank, N.A.
C.H. Robinson Worldwide Inc.
Fincantieri Marine Group
Goodwill Industries of North Central Wisconsin
Grande Cheese
H.J. Martin and Son. Inc.
Jewelers Mutual Insurance Co.
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J. J. Keller & Associates Inc.
Katapult, LLC
Menasha Corp. Foundation
Miller Electric Manufacturing Co.
Nicolet National Bank
Northeast Wisconsin Technical College
Plexus Corp.
University of Wisconsin-Oshkosh
WE Energies
Wipfli, LLP

n
n
n
n
n
n
n
n
n
n
n

Action Financial Strategies
Alliant Energy Corp.
AmeriLux International, LLC
Aon Risk Solutions
Baker Tilly, LLP
Bank First National
Bassett Mechanical
Bayland Buildings Inc.
Camera Corner/Connecting Point
Cedar Corp.
Creative Business Services
Door County Medical Center
Durr MEGTEC, LLC
Encapsys, LLC
Envano Inc.
First Business Bank
Foth Co.
Great Northern Corp.
Hoffman Planning, Design & Construction Inc.
Holy Family Memorial Hospital
inVenture North
J. F. Ahern Co.
Kaysun Corp.
Lakeside Foods Inc.
Lindquist Machine Corp.
McMahon Group of Companies
Michael Best & Friedrich, LLP
NAI Pfefferle
Nichols Paper
Pomp’s Tire Service Inc.
Prairie States Enterprises Inc.
Right Management
St. Norbert College
SECURA Insurance Co.
TIDI Products LLC
Willis Towers Watson
Wisconsin Aluminum Foundry Co.
Wisconsin Bank & Trust
Wisconsin Housing and Economic
Development Authority (WHEDA)

IN-KIND
n
n
n
n
n
n
n
n
n
n
n
n
n
n
n
n
n
n
n
n
n
n

4imprint Inc.
A-mazing Events, LLC
Appleton International Airport
Baker Tilly, LLP
The Boldt Co.
Coalesce Marketing & Design Inc.
Envano Inc.
Fox Valley Technical College
Greater Green Bay Chamber
Insight Publications, LLC
Kerber Rose & Associates, S.C.
Lakeshore Technical College
Leighton Interactive
Nation Consulting, LLC
NEW Printing
Northeast Wisconsin Technical College
O’Connor Connective
St. Norbert College
Stellar Blue Technologies, LLC
WEC Energy Group Inc.
Wisconsin Public Service Corp. (WPS)
Woodward Communications Inc.

IT Alliance Investors
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Amcor Flexibles North America
Ariens Co.
Breakthrough
Cellcom
Community First Credit Union
Fox Valley Technical College
Great Northern Corp.
Imaginasium
Investors Community Bank
J. J. Keller & Associates
Johnsonville
Katapult
KI
Microsoft
Nature’s Way
New North
Northeast Wisconsin Technical College
Smart IS International
Oshkosh Corp.
Plexus Corp.
ROC
Sadoff E-recycling
Secura
Stellar Blue
TekSystems
Thrivent
U.S. Venture Inc.
UW-Oshkosh
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BUSINESS

“Downtown Appleton is a great place
because of its closely connected
ecosystem of businesses. When
a business locates in Downtown
Appleton, it becomes part of
a unique community where
businesses take on a personality
similar to that of a residential
neighborhood.”

“We are looking forward to bringing life to
the Gill-Tech building in Downtown Appleton
to serve as a new satellite office for Dealer
Inspire. Tapping into the incredible
talent in the area, we plan to hire about
60 employees to help build and manage
our innovative technology solutions for car
dealers.”
– Joe Chura, CEO of Dealer Inspire

“Downtown Appleton serves up a

– Jonathan Roug
Co-Owner of Float Light Float Center

dynamic, ever-growing scene
of arts, music and activities that

appeals to people of all ages
and walks of life. And let’s not

forget the sense of community we have
here. You can feel it up and down our
riverfront!”
– Lori Hoersch, Chief People Officer, U.S. Venture

BUSINESS
IMPROVEMENT SUPPORT GRANTS
BUSINESS IMPROVEMENT SUPPORT GRANTS
CITY
TIF
CITY
TIF11
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OPPORTUNITIES
To inquire,
contact:
Jennifer@appletondowntown.org
To inquire,
contact:
Jennifer@appletondowntown.org

#onegreatplace

appletondowntown.org

SPONSORED BY:

KEYNOTE: MIKE STAVER
“LEADERSHIP ISN’T
FOR COWARDS”

OCTOBER 30, 2019
PRESENTED BY:

KI CONVENTION CENTER

GREEN BAY, WI

REGISTRATION

Mike Staver is an internationally
respected speaker and coach.
Mike takes noisy, often complex,
leadership content and makes it
immediately useful, digestible and
entertaining. Mike has degrees
in business administration and
counseling psychology and is a
certified speaking professional.
IN PARTNERSHIP WITH:

NOW OPEN

www.manufacturingfirst.com

EARLY BIRD
NOW THRU SEPT 13TH

$99.00

190165-07-JN

